
              

 
NEWS RELEASE 

 

 
Major League Soccer’s D.C. United Ups Its Facebook Live Game with 

Wirecast  
Club Significantly Increases Fan Engagement with Wirecast-Produced Live Stream 

 
Nevada City, California, May 31, 2017 –Telestream®, a leading provider of digital media tools 
and workflow solutions, today announced that D.C United, the most decorated club in modern 
U.S. soccer history, has chosen Telestream’s Wirecast to simulcast its linear pre- and post-
game shows with Facebook Live, and take fan engagement to a new level. 
 
“We’re a small crew and our department does a lot of different things; we do social, we do PR, 
and we do video,” said Samantha Perrie, video producer for D.C. United. “I was tasked with 
finding the right platform for us to stream live shows, something that would allow us to produce 
professional quality content for our fans. After a thorough search, we found Wirecast, took it for 
a test drive, and knew it was what we were looking for.” 
 
The pre- and post-game shows include interviews with players and coaches, analysis, and an 
assortment of other packages routinely produced for television consumption. One of the goals 
for the production team was to support fans that are actually at the games, as well as give those 
outside of the D.C. market the opportunity to be involved. The tailgate scene is very active, and 
fans enjoy watching the pre-game stream from the parking lot on their phone or tablet. There’s 
plenty of interaction between fans, with people continually commenting on the live Facebook 
stream as excitement builds. 
 
One of the biggest streaming successes of the past year was the re-broadcast of the team’s 20th 
anniversary MLS Cup win in 1996 on the anniversary of the match. It was the team’s most 
watched streaming event of the season with a Facebook reach of 763,775 and 110,552 video 
views. Reactions, comments and shares totaled 24,716.  
 
“To celebrate we did a full rebroadcast of the entire game,” says Perrie. “It was an exciting time 
back then, an amazing game, played in the rain, and visually awesome. It was a long game too: 
a 2-hour and 18-minute stream. I broke it up into the first half, second half, halftime, and 
overtime, with different video clips using the layer feature in Wirecast, and worked things back 
and forth between layers to stream the whole thing. We created our own “back in the day” 
breaks for the original commercials too. It was hugely successful as fans got to relive their glory 
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days. We were somewhat shocked but delighted at how many people it reached. It’s easily one 
of the most successful things we did this past year. That’s another one of the things we like 
about Facebook Live: it gives us the opportunity to do things like that, and we’ve discussed 
doing similar broadcasts again in the future.” 
 
The Insights tool in Facebook Live allows the team to get a good overview of their performance 
metrics for the year. The average reach for the weekly show is over 50,000 with typical views 
ranging around 4,500. As more fans learn about the show, the team expects engagement to 
continue to grow significantly during the 2017 season.  
 
Wirecast allows Perrie and the team to create a professional on-line broadcast, completely on 
par with what’s being shown on air. The graphics department supplies Perrie with the slates so 
that branding and graphics treatments match completely between the ASN (American Sports 
Network), who broadcasts the matches, and the Facebook broadcasts. Perrie has Wirecast set 
up in the OB truck and shares camera feeds with the broadcast crew. She creates slates to 
advertise the team’s information such as when the next home game is happening, the next 
away game, season ticket renewal offers, etc., to make sure fans are well informed.  
 
Perrie appreciates the simplicity of Wirecast, and finds the different layers an intuitive way to 
work since anyone who has edited video before is likely to understand the paradigm. “I could 
just hop right on, create different layers for graphics, turn them on and off, it’s so easy. There 
wasn’t really any learning curve for me having been in the video industry for years,” she said. 
“That was something we looked for in a new app, the usability. After playing around for 10 
minutes I had the basics of it, but at the same time there’s plenty of potential to do more, and 
raise the bar for next season.” 
 
One of Perrie’s favorite features in Wirecast is the ability to test the stream before it goes live on 
Facebook. “I test the stream output before every show. Our stadium is very historic and with that 
comes the occasional Internet issue. So, being able to set up a stream really fast and test it so 
that only I can see it and make sure everything is working gives me confidence and peace of 
mind," she added.  
 

#### 
 

Trademarked company and product names are the property of their respective companies. 
 
About Telestream 
Telestream provides world-class live and on-demand digital video tools and workflow solutions 
that allow consumers and businesses to transform video on the desktop and across the 
enterprise. Many of the world’s most demanding media and entertainment companies as well as 
a growing number of users in a broad range of business environments, rely on Telestream 
products to streamline operations, reach broader audiences and generate more revenue from 
their media. Telestream products span the entire digital media lifecycle, including video capture 
and ingest; live and on-demand encoding and transcoding; captioning; playback and inspection, 
delivery, and live streaming; as well as automation and orchestration of the entire workflow. 
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Telestream corporate headquarters are located in Nevada City, California. The company is 
privately held. For more information, visit www.telestream.net. 
  
For more information on Telestream, please contact: 
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Véronique Froment or Doug Hansel  Bob Charlton or Katie Charlton 
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doug@highrezpr.com     katie@scribe-pr.com 
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About D.C. United 

One of the founding clubs of Major League Soccer in 1996, D.C. United are the most decorated 
soccer team in the United States with 13 domestic and international trophies, and the most 
championed professional team in the District of Columbia. The Black-and-Red have won the 
MLS Cup four times (1996, 1997, 1999 and 2004), the Supporters’ Shield four times (1997, 
1999, 2006 and 2007) and the Lamar Hunt U.S. Open Cup three times (1996, 2008 and 
2013).  United have called the District home for the past 21 years and will continue that tradition 
as they move into Audi Field in Southwest D.C. in 2018. The state-of-the-art urban facility has a 
capacity of 20,000 fans and will feature 31 luxury suites, a bike valet, and 500,000 total square 
feet of mixed-use retail and residential space on site, making it a 365-day destination for fans 
and D.C. residents alike. 

D.C. United Media Contact: 
Lindsay Simpson  
Director of Digital Media, Broadcasting and Communications 
lsimpson@dcunited.com 
770.713.5377 
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